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“Surfeando las Macrotendencias
Para aprovechar la porxima ola”
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Mientras algunos construyen muros,
Otros Construimos Molinos
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Absurdo!

Imposible
nunca sucedera
1 » Tiempo .-° Posible
et Conocimiento futuro
Ahora Potencial ”,f‘ ) quiza suceda
Plausible

Conocimiento actual
podria pasar

El futuro proyectado
La linea de base extrapolada predeterminada
negocios como el futuro habitual

Probable

Tendencia actual
probable que suceda

Preferible

Juicios de valor
quiero que suceda
deberia suceder

Potencial
Todolo que hay después
del momento presente
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A MODA

TENDENCIAS

Early
Adopters Early Majority Late Majority
13.5% 34% 34%

Laggards
16%

LONTRATENDENCIAS
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Deception of linear
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Disappointment

1 TB micro SD card - 2020
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Sobrevaloramos
El Impacto de la techelogis

a 2 afos vista,
Pero lo

INFRAVALORAMOS

En un Horizonte de

10 ANos
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Visit Futurism.com
for a daily dose of the future

Futurism

o

Billionaires and Companies

INVESTING IN LONGEVITY

The titans of industry are investing in biotech and other forms of life-extending

The search giant is launching a venture
to extend the human life span.
research to try and find a way to slow aging..or maybe even stop it entirely. Here are

the more notable personalities and proponents of life extension.

That vould be orazy—ift wererit Google

CALICO
(California Life Company)

® Focused on anti-aqina research and associated

34




Figure 12.1. Average life expectancy at birth, marriage age and average
years of education for women and men in the 20th century
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Note: For an assessment of data quality, see Table 12.2.
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® teens
® twenties
@ thirties
@ forties
@ fifties

Visualization by
Aron Strandberg

Twitter: @aronstrandberg

Source: UN World Population Prospects
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SUSTAINABLE
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Eat less and better meat!

YW @EATSUSTAINABLE n SUSTAINABLE TABLE

HOW DOES MEATLESS MONDAY HELP?

HAMB"B&"ESA IF THE WORLD REDUCED MEAT CONSUMPTION BY

ﬁ ﬁ a 1559, {5Y DONG MEATLESS NONDAY)
OFCRERHUSE G DA A POY . oy

TAKING 220 MILLION CARS
OFF THE ROAD EACH YEAR




HAMBRE 12 PRODUCCION 1 ACCION 15 VIDA
CERO . chNsurF POREL CLIMA DEECOSISTEMAS
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RESPONSABLES TERRESTRES

beef mince

285 keal per portion
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Cambio de Epoca: ¢UTOPIA o DISTOPIA?
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Cambio de Epoca: ¢Un nuevo modelo?

Coste
de vida
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2021
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Cambio de Epoca: ¢Un nuevo modelo?




Cambio de Epoca: ¢Un nuevo modelo?

Coste
de vida

70.000 S

2021

Productividad 101
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UTOPISTAS

DISTOPICOS

(€= \

Abundancia
Desempleo Masivo, Inmortalidad
caida de salarios, y Crecimiento
.. L productividad
crisis economica. :
Catastrof Exponencial
d a_s rote . ~ Renta Universal
medioambiental Singularidad

Human augmented

_Futurel@fer
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Me Interesa
fl FUTURO

Porque es

el SITIO

donde voy a pasar el
resto de

mi Vida
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